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aRniSnul statiaze muSaoba gadamawyve-
tina internet-gamocema “komersantis” pub-
likaciam: “aWaraSi axali turistuli kla-
sterebis gegmis detalebi ucnobia”(1). sta-
tiaSi gadmocemulia informacia imis Sesax-
eb, rom saqarTvelos ekonomikis saminist-
ro aWaris finansTa da ekonomikis saminis-
trosTan erTad apirebs aWaraSi axali tu-
ristuli klasteris Seqmnas.

turistuli momsaxurebis klasteruli
formis ekonomikuri subieqti saqarTvelo-
Si ar arsebobs da amdenad informacia Zalian
sasiamovnoa, radgan turistuli klastere-
bi msoflioSi am bolo dros Zalze gavr-
celda da momsaxurebis inovaciur formad
(savsebiT samarTlianad) aris miCneuli. .
zogadad turistuli klasterebis Seqmnis
mizania turistul bazarze turistuli te-
ritoriis (destinaciis) konkuretunariano-
bis amaRleba e.w. sinergiis efeqtis amo-
qmedebis xarjze. sinergia berZnuli sity-
vaa da Tanamonawileobas niSnavs; kerZod,
ekonomikaSi, turizmSi, sinergiuli efeqti
miiRweva ramodenime ekonomikuri subieqtis
erToblivi, kombinirebuli qmedebis Sede-
gad. subieqtebis kombinirebulad operire-
bis Sedegi, rogorc wesi, metia vidre igive
subieqtebis calkeulad qmedebis SemTxveva-
Si maTi Sedegebis ubralo, ariTmetikuli
jami. sinergiuli efeqti damyarebulia imaze,
rom ramodenime ekonomikuri subieqtis mier
erToblivi ekonomikuri saqmianobis ganxor-
cielebis Sedegad warmoiSveba iseTi axali,
zogjer moulodneli, Tvisobrivad sxvagvari,
ufro mometebuli ekonomikuri SesaZleb-
lobebi, romlebic ar SeiZleboda warmoSo-
biliyo igive subieqtebis damoukideblad
funqcionirebis SemTxvevaSi. sinergiis efe-
qtzea damyarebuli sulxan-sabas cnobili
igavi “Zala erTobaSia”: isrebis erTad
Sekvris SemTxvevaSi warmoiSveba axali
Tviseba, isrebis konis gadatexvisadmi winaa-
Rmdegobis gawevis Zalis saxiT, romelic
metia saTiTao isris gadatexvisadmi winaaRm-
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formirebis sakiTxebi
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degobis Zalebis jamisa; am Zalis daZleva
ki erTi adamianis ZalRones aRemateba. sa-
qarTvelos Rerbze gamosaxulia warwera
“Zala erTobaSia”, rac agreTve sinergiis
efeqtis gamoxatvis simbolod SeiZleba mi-
viCnioT. turistuli klasteris sinergiu-
li efeqtis gamovlinebis saSualebebia:

• klasterSi Semavali ekonomikuri sub-
ieqtebis efeqtianobis gazrda;

• inovaciebis stimulireba;
• axali mimarTulebebis ganviTarebis

stimulireba.
klasteruli Teoria ekonomikur mecni-

erebaSi daamkvidra a. marSalma, xolo dar-
gobrivi klasteruli Teoriebi, m.S. ekonomi-
kaSi, ganaviTara m. porterma. m. porteris
mixedviT klasteri, es aris geografiulad
axlos mdebare urTierT dakavSirebuli
kompaniebis, organizaciebis erToblioba,
romlebic moqmedeben garkvel sferoSi da
avseben erTmaneTs. (2)

klasterebis Seqmnis obieqturi safuZv-
lebi aris mxolod im teritoriaze, regionSi,
sadac yvela saWiro faqtorebis, resurseb-
is da kompetenciebis Tavmoyra xdeba; gark-
veuli masStabis, kritikuli zRvaris miRw-
evis Semdeg warmoiSveba Tvisobrivad axa-
li garemoeba, rac gamoixateba mocemuli
regionis mier gadamwyveti da mdgradi kon-
kurentuli upiratesobebis mopovebaSi, ufro
maRali mwarmoeblobis, inovaciuri teqnol-
ogiebis da axali biznesebis danergvis xa-
rjze. klasterebis klasikur magaliTebad
m. poters moyavs kompiuteruli teqnolo-
giebis klasteri _ silikonis veli (aSS),
lojistikuri centri roterdamSi (holan-
dia) da ofSoruli programirebis klaste-
ri bangaloSi (indoeTi).

turistuli klasteri SeiZleba ganxil-
uli iqnas rogorc organizaciebis, firmeb-
is, saojaxo meurneobebis, indmewarmeebis
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erToblioba, romlebic moqmedeben garkveul
geografiul sazRvrebSi _ CarTulni arian
saerTo saqmianobaSi, am destinaciaSi tur-
istuli produqtis miwodebis Semdgomi
ganviTareba-gafarToebis mizniT.

turistuli klasterebis Seqmnis Ziri-
Tadi mizania konkurentunariani turistu-
li kompleqsis formirebis da funqcion-
irebis uzrunvelyofa. masSi SeiZleba Sedi-
odes ekonomikuri subieqtebi, romlebic mo-
cemul turistul destinaciaSi uzrunve-
lyofen turistebis ganTavsebas, kvebas,
transportirebas, saxalxo rewvis nivTebiT
da sxva suvenirebiT vaWrobas, samedicino
momsaxurebas, dasvenebas da turistebisaTvis
aucilebel, Tu sasurvel sxva momsaxure-
bas.

turistuli klasterebis Seqmnis efeqt-
uroba ganpirobebulia masSi Semavali eko-
nomikuri subieqtebis viwro specializaci-
iT, rac uzrunvelyofilia klasterebis
SigniT funqciebis danawilebiT. turistu-
li klasteri mis saqmianobaSi adgilobrivi
mosaxleobis farTod CarTvis da aqedan
gamomdinare regionebSi umuSevrobis Sem-
cirebis da socialuri daZabulobis moxs-
nis saSualebas iZleva

turizmis ganviTarebis klasteruli
midgomis upiratesobis TvalnaTliv war-
mosaCenad vnaxoT, Tu rogoria misi Seqmis
winaprobebi da ZiriTadi maxasiaTeblebi:

• klasterebi ar warmoiSvebian stiqi-
urad. saWiroa maTi Camoyalibebis organi-
zeba.

• klasteri mibmulia konkretul regio-
nze da eyrdnoba mis resursul potencials;
amis gamo saqarTvelos sxvadasxva region-
ebSi Seqmnili turistuli klasterebi erT-
maneTisgan gansxvavebul resursebis mqone
destinaciebSi ifunqcionireben.

• mocemul turistul klasters gark-
veulwilad aqvs is maxasiaTeblebi, romle-
bic Segnebulad Cadebulia misi proeqtire-
bis dros, radgan is aris xelovnurad Seqm-
nili, organizaciuli proeqti. aqedan ga-
momdinare, klasteris efeqturobis, rogorc
ekonomikuri sistemis safuZvels warmoadg-
ens strategiuli dagegmarebis procesi,
amitom didi mniSvneloba eniWeba turistu-
li klasteris sworad daproeqtebas da ma-
rTvas.

• turistuli klasterebis proeqtirebi-
sas ganmsazRvreli unda iyos inovaciuri

mimarTulebebi.
• turistuli klasteris mTavari Tvise-

baa is, rom masSi gaerTianebuli ekonomikuri
subieqtebis erToblioba qmnian sinergiul
efeqts.

• turistuli klasteris formireba aris
procesi, romelic ganuxrelad viTardeba;
amasTanave, SesaZlebelia, Tavidanve Camoy-
alibdes sistema, romelic SemdgomSi dazu-
stebebs da koreqtirebebs aRar saWiroeb-
des.

turistuli klasterebi Sedgebian, Cveu-
lebriv, Semdegi struqturuli elementebi-
sagan: a) “birTvi” _ ZiriTadi ekonomikuri
subieqtia, romlis garSemoc xdeba danarCe-
ni subieqtebis Tavmoyra; b) “Semavsebeli
obieqtebi”- subieqtebia, romlebic uSualod
uzrunvelyofen “birTvis” gamarTul funq-
cionirebas; g) “turizmis infrastruqtura”-
subieqtebia, romlebic aucilebelia klas-
terebis funqcionirebisaTvis, magram uSua-
lod ar monawileobs “birTvis” saqmianoba-
Si. aseTebia: saerTo satransporto infras-
truqtura, kavSirgabmulobis obieqtebi da
sxva; d) “damxmare infrastruqtura” _ sub-
ieqtebia, romlebic klasterebisTvis sasur-
velia, magram ara aucilebeli. aseTebia, ma-
galiTad, sakonsultacio, saserviso obieqte-
bi.

turistuli klasterebis sikeTeebi swo-
rad daproeqtebis da gamarTuli menejmen-
tis pirobebSi gamoixateba SemdegSi:

• klasterSi monawile damoukidebel su-
bieqtebs Soris myardeba urTierT xelsayre-
li kavSirebi, romlebic saSualebas aZlevT
maT iyvnen ufro Zlierebi da Tavdajerebu-
lebi, vidre iqnebodnen klastergareSe fun-
qcionirebis pirobebSi.

• TiToeuli monawile moqmedebs klas-
teris saerTo strategiis farglebSi.

• monawile subieqtebis sameurneo saqmi-
anoba xdeba ufro stabiluri, rac uzrunve-
lyofs regionSi axali samuSao adgilebis
gaCenas da klasterebis ganviTarebasTan
erTad dasaqmebulTa xelfasebis zrdas.

• klasteris monawile subieqtebs Sesa-
Zlebloba eZlevaT ganaviTaron inovaciuri
saqmianobebi, aamaRlon produqciis xa-risxi,
gazardon mwarmoebloba da rentabeloba.

• klasteris monawile subieqtebs uadvi-
ldebaT sabazro informaciebis miReba saer-
To klasteruli sainformacio-analitikuri
sistemebis Seqmnis xarjze.
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dasasrul, TvalsaCinoebisTvis qvemoT
SemoTavazebulia turizmis klasteruli
organizaciis polonuri gamocdileba, said-
anac kargad gamoCndeba, Tu rogor inovaci-
ur, mravalferovan turistul produqts
Tavazoben klasterebi momxmareblebs (4).

polonuri qalaq elblongis turistu-
li klasteri aerTianebs 41! subieqts. es
subieqtebia: ganTavsebis obieqtebis specia-
lizirebuli operatorebi, turoperatore-
bi, agro turistuli saojaxo meurneobebi
da turizmTan dakavSirebuli sxva firmebi.

klasteris produqtebia: biznes turizmi,
saqalaqo da kulturuli turizmi, sasof-
lo turizmi, rekreaciuli, aqtiuri da spe-
cializirebuli turizmi, satranzito da
sasazRvro turizmi.

turistuli klasteri, romelic moqme-
debs poloneTis, opolskis savoevodoSi,
Seqmnilia adgilobrivi turistuli obieq-
tebis, adgilobrivi mmarTvelobis organoe-
bis, opolskis universitetis da opolskis
samecniero-teqnikuri parkis klasteruli
gaerTianebiT.

klasteris turistuli produqtebia:
• aqtiuri dasveneba (m.S. uik-endi) sof-

lad da ekoturistul meurneobebSi.
• biznes jgufebis kluburi dasvenebis

organizacia.
• skolamdeli asakis bavSvebis saganma-

naTleblo programebis SeTavazeba; ekolo-
giuri parkebis teritoriaze mozardebisaT-
vis Tematuri gakveTilebis organizacia.

• mefutkreobis meurneobebis monaxule-
ba.

• Sua saukuneebis raindTa qalaqis mod-
ernizebul sanaxaobebSi monawileobis miRe-
ba.

• Terapiuli sacxenosno swavlebis ba-
nakebi.

• cxenebiT, velosipedebiT Sejibrebeb-
is organizeba.

• saojaxo zeimebis _ naTlobebis, ziare-
bis, qorwinebis, dabadebis dReebis da msgav-
si RonisZiebebis organizeba.

• biznes turebis organizacia.
• koncertebis, saavtoro Sexvedrebis,

piknikebis organizeba.
 rodesac ecnobi turistuli klastere-

bis msoflio gamocdilebas, rwmundebi, rom
turistuli mosaxurebis klasteruli orga-
nizeba saqarTveloSic gamarTlebulia, Tan-
ac Cveni destinaciebis mravalferovnebis
pirobebSi SeTavazebuli momsaxurebac regi-
onebis mixedviT gansxvavebuli iqneba, rac
maT Soris konkurencias gamoricxavs da daa-
kmayofilebs turistuli bazris mraval seg-
ments. qveyanas turistuli klasterebis Seqm-
nis da mdgradi ganviTarebisTvis gaaCnia yve-
la pirobebi: gvaqvs mTa, zRva, uamravi isto-
riuli da sakulto Zeglebi, viTardeba inf-
rastruqtura, saWiroa cetraluri xelisuf-
lebis, aseve adgilobrivi TviTmmarTvelobe-
bis organoebis ufro meti mondomeba da ini-
ciativebi, raTa waxalisdes aRniSnuli ins-
titutis Camoyalibeba da ganviTareba.
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The article deals with the Tourism Clusters. Travel services in the form of a cluster are quite common
worldwide and are considered as an innovative activity. Innovation of tourism clusters is based on the synergy
effects arising as a result of a joint tourism venture. We consider a positive thing that tourism clusters are being
created in Georgia, which would allow us, create additional jobs and decrease social tensions in different regions,
touristic destinations.
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